Do B2B buyers really use social media?

This is one of the questions asked by the Buyersphere
2015 Report, Base One's survey into the actions and
behaviours of B2B buyers during a recent major
purchase. The answers may surprise you...
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London based B2B specialists
Base One commissioned the
Buyersphere Report 2015 with
B2B Marketing, McCallum Layton
and ResearchNow.
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Get more insight into B2B buyer behaviour by downloading the full Buyersphere 2015 Report at bit.ly/buyerspherel5. Download full report now.



http://www.baseone.co.uk/beyond/2015/01/buyersphere-2015-has-arrived



