








HEAVY MAIL

Here is an interesting direct mail promotion concept:
send someone information encased in a slab of
concrete with a promotional hammer. It’s pretty
much guaranteed to make a statement, but is it
cool or really annoying? Surely it is incredibly

wasteful from an environmental standpoint, but if it
is more effective than 1,000 regular mailers does it
even out?



SENSATIONAL MAIL

This global study demonstrated that all of our senses
are important in brand engagement, and that those
senses often ignored; smell, touch and taste, are
actually equally powerful as emotional drivers. Smell
particularly enhances memory recall which is an
important factor in creating brand loyalty.

The aim of the partnership between BRAND sense
agency and Royal Mail was to provide sensory
mail solutions that improve the emotional appeal
and effectiveness of direct mail with the benefits
of greater impact for enhanced interruption and
acquisition, extended consideration time,

enhanced recall over ordinary mail and increased
value of purchase. This offering was named
‘Sensational Mail.



SENSATIONAL MAIL

To kick start the campaign the first piece of
Sensational Mail was created — a personalised letter
sent out on a huge slab of chocolate. This underlined
the message behind the whole campaign, engaging
all 5 senses. And after all who can resist chocolate!
The silky smooth touch, the tempting, mouth

watering smell, the sound of it cracking before the
delicious taste.

OUTCOME: The response to the Chocolate mailing
was fantastic, with comments about the mailing
being very positive. It was praised as being innovative
and eye catching,

[t was praised as being innovative and eye catching,
with over three quarters of the recipients feeling
that it demonstrated how direct mail can engage all
5 senses and similarly three quarters taking some
action as a result of the mailing. The mailing also
achieved one of the highest recall a massive 80%.



/Co Design LTD

HEAVY DUTY

Heiwa Paper would like to produce a paper sample
for their entire collection of heavyweight papers.






/Rethink

ALAN FORSETH

TELEPHONE: 1.877.7770
BCADVENTURE.(
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BC ADVENTURE: BEEF JERKY BUSINESS CARDS”

The first rule of wilderness survival is “be prepared.”
That’s why BC Adventure wanted to make sure everyone
who stepped through their door left at least a little more
prepared for the wild. Made from organic beef jerky, this
laser-etched business card is good to eat for up to a year
— in case you find yourself stuck in a precarious situation.



/BRONX

CHRISTIAN GELANG - PROFESSCA DE gATERA

CHRISTIAN DELANO « PROFESSOR DE BATERIA

DRUM STICK BUSINESS CARDS

Drumsticks that double up as pencils made
for a drumming teacher.



/RMG Conenct

Business card - Dog coach

DOG TRAINER BUSINESS CARDS

Don’t let your dog stay hungry either. The owner of
this business card is a dog trainer, who printed his
info on tasty dog treats.






/B&W Studio

SEVEN

As with many brand identities, the logo in isolation
isn't what makes it work, and what it is consistency of
implementation across both print and web, giving a
strong and professional unity.
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ALMO OFFICE

Almo, a leading office supplies company based in the so the products become a background of the visual

UK, selected us to re-imagine their corporate identity by identity. The green and black colour scheme was chosen
creating a new logo, stationery, packaging, and product to reflect the company’s carbon-neutral credentials,
catalogues. By abstracting the company’s initials, underlined by the use of recycled paper throughout all

A and O, into a triangle and circle we created a recurring applications.

motif that reinforces brand recognition;



EAGLECLEAN

ABOUT SERVICES CONTACT

EAGLECLEAN IS ASPECIALIST
CLEANING COMPANY BAS ED . i
IN CENTRAL LONDON. &

WE PROVIDE A PROFESSIQN/A

FRIENDLY AND PERSO
SERVICE FOR A WIDE F"‘
OF CLIENTS. :

EAGLE CLEAN

Eagle Clean is a small London cleaning company which
needed an identity that would engage prospective
clients such as offices, restaurants, bars and clubs in a
particularly uninspiring sector.



/Tom Crawshaw
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TRUTH.

A new business consultancy based in Oxford.



/Ryan Hurley
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TUI CRUISE SHIP DESIGN

These concept visual were a route called “The Mermaid’
in which the mythical sea creature stretched the length of
the ship with her form depicted by hundreds of colourful
related icons.



/Rethink
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cROP

VALID FOR ONE FREE VALID FOR ONE FREE
EMO HAIR CUT, SEXY BEACH HAIR CUT.

.

CROP HAIR BOUTIOUE

CROP

This corporate identity brings a sense of style and whimsy
to Red Deer in the heart of Alberta’s wheat belt. Pieces
include business cards, free haircut coupons, style guides,
gift bags and even rain bonnets.



/robinuleman
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PREMSELA

This corporate identity brings a sense of style and whimsy
to Red Deer in the heart of Alberta’s wheat belt. Pieces
include business cards, free haircut coupons, style guides,
gift bags and even rain bonnets.






/Kinetic

REFILL BOTTLE

— — m— —— — Designed by Kinetic, Singapore, these won an Epica award
| . in 2007. They’re refil bottles, so not strictly a brand, but a
really refreshing way of looking at things.




/Tom Dixon
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LACOSTE - ECO/TECHNO POLO

In collaboration with Tom Dixon we worked on the Since the Eco Polo was hand-died in India we
packaging and launch graphics for two special edition polo work with a group of Bollywood painters for the
shirts commissioned by Lacoste. Tom’s concept was to launch graphics. Based on our research into this
explore two very different materials and the technology particular style we designed 3 collages as templates
used in the production process of the garment. The most for the artists. They were then emailed to India,
eco-friendly way to package the eco polo was not to hand painted on a large format canvases and later
print on the packaging at all but use embossing instead. displayed at Dover Street Market in London.

The techno polo is vacuum-packaged in screen-printed foil.



/Naoto Fukasawa

JUICE SKIN

Japanese industrial designer Naoto Fukasawa has
created a series of creative fruit juice packages that
have the look and feel of the fruit they contain.



/tal marco

BANANA LEAVES AS PACKAGING MATERIAL

This wonderful concept is made for Designboom’s
competition “Dining in 2015, by Israeli designer Tal Marco.
Not only it “s a renewable resource. Also the banana leaves
have good properties for the food industry, it has a waxlike
surface which is perfect for wet and greasy stuff. A flexible
material so it can be folded in many different ways. Easy to
open, you simply tear it open along the natural perforations.






/WAX Partnership

Open all winter Open all winter Open all winter

OPEN ALL WINTER

Our brief was to let people know that the Farmer’s Market
is still open and has fresh produce all winter long.



/VVAX Partnership

OPEN ALL WINTER



Irish International BBDO
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SIMON COMMUNITY: ABANDONED

The sad, abandoned Christmas trees that lie bare and cold
on our streets are a powerful metaphor to remind the public
that homelessness is everywhere, especially at Christmas.




Air Brussels Belgium

w POVERTY IS MODERN 8
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AMNESTY INTERNATIONAL: POVERTY IS MODERN




/Grey Group

Lightweight Folding Chair NEX2.
Fits under your sofa too.

nha xinh

FURNITURE

www,nhaxinh,com

NHA XINH FURNITURE: FOLDING CHAIR

Miniatures that fold out of the centre-fold, and
fold back in when you close the magazine.



/Grey Group

Lightweight Folding Centre Table ZEX7.
Fits behind your credenza too.

THE BRIEF: Lightweight furniture that folds and fits just about anywhere.
THE SOLUTION: Recreate miniatures that fold out of the centre-fold, and fold back in when you close the magazine.






/Brand Studio

http://www.promo.prius.ru/
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TOYOTA PRIUS

The Toyota Prius web site brings a bright and
emotional way of showing all the advantages and
benifits of a new Prius.



/The Famous Group

http://www.eatachiquita.com
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EAT A CHIQUITA

This is a site for all things Chiquita Banana. Banana
stickers, banana videos, banana video games,
banana photos.



/Farfar

www.bjornborg.com

BJORMN BORG

EPORTE TOF

LOMGE

BJ ORNBORG

This is BJ Ornborg collection for spring 20009. it is a
interactive cat walk with a tennis theme.



TO THE DESIGNERS

Ryan Hurley
DJ BOAT
TUI CRUISE SHIP DESIGN

Leo Burnett Shanghai

Y+YOGA CENTRE STRAW

Duvall Guillaume Antwerp
LIFE-SIZE BURGLAR DIRECT MAIL

DDB Auckland

DUREX PERFORMA
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